
Brand Voice 
 

This is how we express our messaging. It gives us a clear identity that aligns with the overall content 
strategy. Our two target groups (today’s marketers and creatives) work fast. As a result, our voice needs to 

be highly actionable and ultra-clear. We are millennials, futurists, irrationally optimistic, and above all, we 
are the solution to today’s outdated advertising model.  

 

Consider and Done is the future of advertising 
 

Character: Annoyingly smart, savvy, fierce, disruptive, honest, scrappy, no fuss, alternative to the 
corporate robot, witty, unabashedly modern, fast, down-to-earth, and next-gen. 

 

Language: Ultra-clear, playful but professional, no business jargon or clichés, chat-room informality, witty 
not pretentious, and consistent (because consistent is memorable). 

 Small advertising tasks = Everyday advertising needs, tasks, or creative 

 Cheap = Affordable, low cost, fair, fraction of the cost, or inexpensive  

 Improve = Uberfy, disrupt, revolutionize, transform, next-gen, speed-up, or shake-up 

 Corporation = Agency, model, service, solution, or one-stop-shop 

Purpose: Uberfy advertising, empower creatives around the world, maximize time and money, outpace 

and outperform traditional agencies, reduce the cost of everyday advertising, simplify the process, take 
advertising outside the confines of the office, and get shit done. 

If Consider and Done was a ______ it would be a ______ 

 Car: Tesla, driverless, and rideshare 

 Brand: Uber, Airbnb, Facebook, and Alibaba 

 Media Site: BuzzFeed, Mashable, Vox Media, and Reddit 

What Consider and Done is NOT: 

 An expensive old-guard ad agency that relies on staffers handcuffed to their cubicles 

 A waste of time: Consider and Done is designed with the purpose of maximizing ad dollars and time  

 Complicated: The process of creating a project is user-friendly and addictive. Consider and Done 

handles all the grunt work of creative project management 

What Consider and Done IS: 

 An efficient advertising model that will disrupt the old way of doing things 

 The one-stop-shop for the everyday advertising tasks you need done quickly  

 A GPS for marketers looking for an alternative to the pricey big ad agency  
 The savvy marketer’s go-to for getting shit done  

 


